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Largest Sports & Athleisure footwear brand in India in terms
of Value and Volume in FY2021
High Revenue & Profit Growth in YTD FY2022
Nominal Profit Margins despite being the largest sports &
Athleisure Footwear Brand

. Offer For Sale Only

IPO Note

IPO SNAPSHOT
Issue Size X1400.14 Crores
Issue Type Offer For Sale
Fresh Issue :
Offer for Sale X1400.14 Crores
Face Value Per Share X5
Price Band Per Share X278-X292
Minimum Lot Size 51 shares
Listing On BSE & NSE
Pre-Issue Promoter Shareholding 78.21%
Post-Issue Promoter Shareholding 74.10%
Registrar to the Issue Link Intime (India) Private Limited
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https://www.campusactivewear.com/

IPO SNAPSHOT - Campus Activewear Lid

= |ncorporated on September 24, 2008.
= Largest Sports & Athleisure Footwear Brand in India in terms of Value and
Volume in Fiscal 2021
=  Brand ‘CAMPUS’ launched in 2005
= Alife-style oriented sports & athleisure footwear company
= Diverse product portfolio for entire family
= Attractive product value-proposition
= Pan-India presence with 15% market share in Indian Branded Sports &
Athleisure footwear industry in FY20 which grew by 2% to 17% in FY21
= Extensive product portfolio with 1433 active styles for men, 241 active styles
for women and 485 active styles for kids and children as on Dec 31, 2021.
= Owns and Operates in 5 manufacturing facilities across India with installed
annual capacity for assembly of 28.80 million pairs as on Dec 31, 2021
= Distribution:
1. MBOs
2. D2C
3. 425 Distributors give majority of revenues

About the
Company

= Sustained focus on design and product innovation facilitates access to latest
trends and styles through fashion-forward approach

= Difficult to replicate integrated manufacturing facilities supported by robust

Competitive supply chain.

Strengths | ® Robust omni-channel sales and distribution network with Pan-India presence

and move to premium category

= Strong brand recognition, innovative branding & marketing approach

=  Experienced Management Team

Particulars 31-3-2019 31-3-2020 31-3-2021 31-12-2021

Revenue 5948.73 | 7320.43 | 7112.84 | 841844 | -3%
F'“(a;.c'a's EBITDA 1018.62 | 1383.26 | 1198.11 | 1652.15 | -13%
in
. EBITDA Margin | 17.1% 18.9% 16.8% 19.6%
Millions)
PAT 386 623.69 | 268.63 848.04 | -57%
PAT Margin 6.5% 8.5% 3.8% 10.07%

Valuation | = At FY21EPS of 1.06, P/E is 274.23 at Upper Price Band

Sr. No. Name TTM P/E
Peers 1 Bata India -
2 Relaxo Footwears 98.49
Promoters = Hari Krishan Agarwal
= Nikhil Aggarwal
DISCLAIMER

The information provided by or in this newsletter is generally from the press reports, electronic media, research websites and other media. It also includes information
from interviews conducted, analysis, views expressed by our research feam. Investors shouldnot rely solely on the information contained in this publication and must
make their own investment decision basea ON their specific objectives and financial positions and using such independent advisor as they believe necessary. The
material and the information provided herein are not and should not be construed as an advice to buy or sell any of the securities named in this newsletter. SIHL
may or may not hold positions in any of the securities named in this newsletter as a part of its business. Past performance is not necessarily an indication of future
performance. SIHL does not assure for accuracy and correctness of information of reports in this newsletter.
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